i4.

15.

16.

18,

Make a critical analysis of rural consumer's
behaviour during purchasing of a product.

530 0% B 5ooheS® rhis DB SR
PGP DG TEEoT JROBOG?
UNIT IV

What you know about packing and branding
decision in rural marketing?

(rdom  ST98,00RS"  PeBof  Mo8atn  prdoR
YA K78y D BACKVR.
Or

What is importance of product strategy in the
present marketing environment? Discuss.’

51508 550},8308 SorgstEos® B0 B PrEvRg
5265 3830908
UNIT V

- Explain the role of mass media in rural promotion.

089 |SATSOST HIr0 QG0 Sk 9980006,
| Or

Explain the steps involved in message design.

BoBB0 EPBEQPS audesy SEom 9380508
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SECTION A — (4 x 5 = 20 marks)
Answer any FOUR of the following.
Explain the scope of Rural Marketing.

{r&oes 55°8)¢30R Boog); 568D 9580B0G.

Write the importance of rural market.

UTR0es BI85 G0k, PPR0agBRy @ANSE.

-Explain the post purchase behaviour.

E70R"en wHoBd (58950 2580w0s.




What are the advantages of rural market
segmentation?

IPR0Es DIT3) 5 0 Bk, rered Bodod.
What is importancé of environment monitoring?
Sorgdies SEFEE r0ss Ja0e?

Branding.

lgr&on.

Explain the packing strategies.
2es8oR Prgredy 2380308,

Write any five functions of a distribution channel.

wl

Doned Boreren BE); JPI° 08 DEOR BoH0G.

SECTION B — (5 x 10 = 50 marks)

Answer FIVE of the following questions, select
ONE question from each Unit.

UNITI

Explain the challenges in rural marketing.
| m0es B578)830R &° IE57,R S5rdge 95800,
. Or

z  (3215-B)

10,

11.

13.

What are the differences between rural marketing
and urban marketing?

edoss 38),e30R BoBakn Hyge $rFdoR Bogyfe
ProD?

UNITII

How do government policies influence rural
markets? Discuss.

IeR0es H078);50%0 JDEOMT (DHEOBS DT HeTHBo
D&e0? BHoDos.
Or

What are.the factors influencing rural marketing
operations?

riom 309 ol sEordrody  Perddio D

SESBD?

UNIT I

Explain the various consumer behaviour theories.
208 DOBIHT R (SHET DeposroD I5B0YH.

Or
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