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Note :

oot

Answers may be written either in English or in
Hindi; but the same medium should be used

throughout the paper.
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Attempt all the five questions. Attempr all the parts of a

question at one place.

Extra credit will be given for precise and to-the-point

answers.
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1. Briefly answer any three of the following:

{(a)

(b)

()

(d)
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What is marketing concept 7 Also explain the key

elements that constitute marketing concept.

What is skimming pricing ? Under what

conditions is it advisable to use this strategy ?

What is meant by breadth, depth and consistency
of product mix ? Explain, giving a suitable
example for each.

What 1s psychographic segmentation 7 How
does it differ from geographic
segmentation? 5,5.5
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2. Answer any three of the following: 55,5
(a) Enumerate and briefly discuss major ]egislétions

that affect marketing decisions of a finm.

(b) What is opinion leadership ? How can firm make
use of it in effective marketing of its products?

(c) What is product layar concept ? Also discuss its
significance to the marketers.

(d) Briefly explain any two of the following terms:
(i) Marketing ethics
(i1) Sales promotion
(11i)) Demarketing and counter marketing
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3. (a)

(b)
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What is competition based pricing approach ?7
What are its strengths and weaknesses? 6

Why is it important for a marketer to
understand economic environment? Giving
suitable examples, discuss various elements which
a marketer needs 1o take into account while

analysing the economic environment. "9

Or



/ (c)

(d)

(@)
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Discuss various stages involved in developing a

new product. 6

What is product life cycle? Also discuss various
strategies that a firm can use for increasing sale of
its product during maturity stage of the product

life cycle. . 9
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4. (a) Discuss various issues involved in initiating a

price change by a firm. 6

(b) Giving suitable examples , discuss various types of

store and non- store based retailers. 9
Or

{c) Distinguish among selective, extensive and

exclusive types of distribution. 6

(d) What is promotion? Discuss various issues

involved in designing a promotion campaign. 9
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5. Write notes on any two of the following: TtV
(i‘) Branding decisions
(1) Product positioning
(iii) Consumer decision making
f (iv) Rural marketing
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